INSIDE STORY
Takes you inside the minds of your key influencers

The INSIDE STORY has been The image of a company strengthens the

hi t tati selling argument for each and every
researching corporate reputations product. It affects its workforce and

for almost a decade. supply chains, and impacts the bottom

line, possibly more than any other factor.

In that time, we have evolved proprietary qual/quant
methodologies that validate against share price, and can
be conducted amongst as many stakeholders as required.

Our clients recognise that corporate character — how their Summary:

organisation is perceived - is critical. = 24 metrics track your reputation assets and liabilities
They know reputation underpins relationships with * Developed by Australians for the Australian
suppliers, customers, employees, investors, government corporate market

and the wider community. = Not a beauty contest scoring system - diagnostic

And that this is key in creating competitive organisations GREI M2l e T

with increasing markets and healthy bottom lines. = Entirely confidential to your organisation

We get inside the minds of stakeholders, opinion leaders * Excellent track record in gaining access to hard to
and the media. We find out what they’re thinking, whom reach opinion leaders

they admire and whom they doubt — and why. = Validated

Our process, however, is different from that offered = Customised to your issues

by other research companies. = |Informed advice

We offer a solid metrics model that is also diagnostic in its
application. This was developed with intense academic
input and through working extensively with many of
Australia’s corporate headline makers.

We take you inside the mind of your key
influencers. You see how they see you.

We help our clients understand stakeholder opinion,
highlighting potential areas of risk and opportunity and [ Government ]

providing pragmatic recommendations. departments
We foster insight and strategy, while matching [ Regulators ] [ Bureaucrats ]
best practice on metrics. [ Politicians ] [ Unions ]

[Leadmg academics [ Associations ]
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stakeholders we measure for our clients
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Our product is focused on a 360 degree_view that

encompasses all levels of external and internal = —
. ommentators
company contact points. journalists
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