
KNOWLEDGEQUEST! turns tracking 
studies into strategic planning assets 
through diagnostic analysis.

The only way to know how customers 
see your products is to look at them 
through their eyes.

We provide ready access to all insights – and show where 
the gaps are. 

We supply you with the levers to maximize advertising 
and marketing impact, and through scenario planning we 
can accurately predict effective future marketing ROI.

By linking internal databases with external and survey 
databases, KNOWLEDGEQUEST! provides a complete 
picture of the factors that promote acquisition, retention 
and cross/add-on selling.

This is an end-to-end knowledge management system. It 
guides marketing investment priorities and feasibility 
modeling to help you refine marketing plans and budgets.

KNOWLEDGEQUEST! is delivered entirely online. It 
uncovers enormous intelligence about the efficiency of 
your marketing investment. Easily accessible from any 
online PC.

KNOWLEDGEQUEST! uses continuous weekly tracking 
data to diagnose the effectiveness of your 
communications and marketing activities.
▪ Focuses on brand outcomes to measure the efficiency  
 of your advertising. Identifies the drivers that are key  
 to your marketing ROI.
▪ Tracks through single source software – the impact of  
 online, PR, sponsorship, direct marketing, promotions  
 and experiential events so that brand strength,  
 dispositions and behaviour are readily identified.

INSIDE STORY Research and Knowledge Management 
Level 5, 2 Barrack Street, Sydney NSW 2000 Tel: +61 2 9299 9979 Fax: +61 2 9299 7991 email@insidestory.com.au www.insidestory.com.au

Gets you inside the hearts and minds of your marketplace

KNOWLEDGEQUEST!™

ROI Modelling

Acquisition &
Attraction

Acquisition Rate

Brand equity

Retention &
Loyalty

Retention Rate

Value and
retention equity

Add On Selling

Add on selling
rate

Brand equity
and stretch

Knowledge Base

Data Warehouse, external data bases, surveys

Calculate expected future share of 
category expenditure for each brand

Identify drivers of this expected future share

Compare cost of moving driver with expected
financial gain to determine ROI

Develop business cases with in-built ‘what if’
analyses and set KPIs

TV        Pay TV        Cinema        PR        Creative Cut Through        Image

Events explain influences – Product launches, pricing and other issues
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